
Fundraising Workshop



Fundraising Workshop – Golf Classic





Betty Thompson Golf Classic

Started in 1993- first “womens” tournament

Raised over 1.5 million,  averaging $30 -50,000 
each spring – breast cancer, women’s health

Other clubs in our Area also do the tournament

Committee needed 10-12



• At registration golfers receive a goodie bag

• Shotgun start

• Lunch on the course

• Sit down or buffet dinner

• Prize for every golfer 



Golf Prizes
Low Gross

Low Net

Closest to the Pin (2) 

Closest to the Line

Longest Drive



HOLE 
SPONSORS    

CORPORATE 
SPONSORS

RAFFLE

SILENT 
AUCTION

LIVE 
AUCTION

DINNER 
GUESTS

DONATIONS 
FROM MEMBERS

DONATIONS 
FROM GOLFERS

How to 
make

$$$$$
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Prize 
Table



Fire Fighters load bags onto the golf carts
and Serve Wine with dinner



Raffle – for 3 or 4 items



What Happened during Covid??
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We survived by 
pivotting

Major sponsor remained
Golfed in Twosome not 
foursome
Box lunch after golfing
No Dinner
Raffle remained



Thank you

Jane Newman
Lt. Governor

District 4

iseejane@gmail.com
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Fundraising Workshop



Zonta Club of 
Milwaukee

Fashion Show Luncheon 
Fundraiser



Major Areas

• Theme

• Save the Date, invite, program & social 
media

• Sponsors

• Raffles & silent auction

• Venue & luncheon

• Short program/awardees

• Fashion Show

• Results



Theme, Save the Date, Invite, Program and Social Media



Sponsors, Raffles & Silent Auction



Venue & luncheon



Program & Awardees



Fashion Show



Results

Attendees Financial Prospective Members



Fundraising Workshop



Fundraising

What’s Your Why?
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Fundraising – 
Good/Bad
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Holiday Homewalk
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Zonta Club of Midland



Defining Why

•Scholarships
•Service Grants
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Using the Why

28



Sponsorships – the Key to Sucess
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Partnership
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Rest Stop
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Revenue 
Streams

Sponsorships – $25-30K
Ticket Sales – $15-17K
Raffle – $1K
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Holiday Homewalk 
– What it Takes
• Year-round committee
• Selecting homes
• Sponsorship Drive
• Working with homeowners 

and decorators
• Ticket promotion/sales
• Day of volunteers  
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April Auction

• Member Education
• Conference/Convention
• Advocacy 
• 3-Month Planning 

Window
• Services/items provided 

by members & friends
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STARTING A NEW FUNDRAISER

Fits your WHY 
and your 

resources!

Find Sponsors

Advertise

Document
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